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Taiwan tea has been world-famous for its flavorful notes, high-quality and safety. The
enchanting Taiwan Tea industry is formed with the deep-rooted, traditional tea culture and creative
experiences from the new generation. In order to upgrade the tea industry into six level and
enhance the added value, since 2014, the Agriculture and Food Agency Council of Agriculture,
Executive Yuan has coached National Training Institute for Farmers’ Organization to execute Light-
Up-Taiwan-Cha Program. There have been 28 most unique tea houses selected over the past 6
years. On December 14, 2019 we hold the Brand Launch Party publish joint brand name UTEE
and the unified gift packaging. The brand UTEE is expected to bridge between Taiwan Tea and the
world, continuing expanding international reputation and improve market competency.
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