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To stabilize the supply and marketing of sugar apples, the Agriculture and Food Agency of the Council
of Agriculture just launched a promotion campaign together with food processors. Various processed
products are now available through the distribution channels. Research institutes are working closely
with producers and retailers to offer to the consumer modern derivatives from the popular sugar apple.
This concerted effort will certainly widen the market channels of the well-liked fruit in the interests of all
concerned.

THRRXESERIEE -
?2 Byt BEAZRREERABENHNRBRAAKER -




90 BEWHE

— Wi

FEBNENES  THREXE
ZEgREE (AHEEE) BERE
RmIEEERZEBEABOSE
Emc REBEES FRRE - #Filt
EE@@&.HMELMEMIWW
BIHER  MREEKZS -

m

o B R

BRBNSEERR  FEHE
FEHAEBNER™MS » ENTHEE
ARG BEFEHIOINIER - EAEF
BEAEEERNEAN - BEERRE
BRI - SREANE - SMERINT

ERIERMBIETEAENEE KT
B TIINER R RIEN - BERH A
HHUMRRT FBEFEUAHEK
BLERBEZTMNI®S - 111F1
H18 HRBEENSBRHAE -

o

$wﬁ%E%A%ﬁ%%&%ﬁ
CECH=AHRAEBE BRTRE
%Eﬁﬂﬁzﬁlﬁﬁﬁ%
FEERERMNIXEFZBMAR
BIFTRM MEXEELRRE - BE
TAEEMEE - BIEREET ALK
SRNmMEREMENLE - EHES
I EEEKESE  SBEE/D
P ST R MR IR R R -

Wﬁ%@
Mﬁﬂ
%

= B AU RIS T T e AR

SEEREMWEEE  BEXENA
INBBEEE BANIEMERS
ENIER  EXABRRIMNEENLE
WHEFE - EBRRXBENEEKE
RREBFTE 1T KL - 8RB
BE2m . FREAMIEN - FE
KW FHEK - Recle /- B R
R - BERKFBER - et
REEKETEMNTIER  &KMALE

kWL — R E RN T8 iR
5HG -

WSR2 BB B )



91

FREEL - LRENREERTK
ERfTENABRG > TREERS
REMEBNRE - RT FFAmMIT
BMAEHESZWIEEFR - BB 100
AWERAEN - SEERMNEBNAIE
% -

RRBHEBONMTImERLES
TR ENAE AN TR M B R KR 28
REMEM G ERARELERELB
BRIERESE - IR B R e (e
NEZETR - AR FRAMEERIER
MIEGEETS  FEBRE B 2R
MERR - B RERMIMTEEHR
Rt BEE RECR R - Rl

L % ot BUA R I e 4
i

2. T i 7E BB B A
T 45 B o B 5 O
2HREENLE-FR) -




