Agricultural Coupons Promote Post-pandemic Revival
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The Covid-19 pandemic has noticeably affected farm product sales and recreational travel to
farms and rural areas. In coordination with the government's program for boosting the economy,
the Council of Agriculture launched a second Agricultural Coupon campaign. The great effort
has evidently increased agrotourism and related sales. It has expanded domestic demand for
agricultural products, thus contributing to agricultural production and farm income. The overall
spillover effect is estimated at over NT$7.07 billion and more than five million trips in agrotourism.
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